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THE PRIVATE LIFE

His publicity agents will tell
you gravely that Donald Duck
represents what every member
of the audience has at some time
wanted to be—scrappy, irrepres-
sible, and generally ornery. His
lack of inhibition makes him
the favorite of millions. Para-
doxically, he is said to appeal to
the maternal instinct of women,
each of whom feels that she
would be capable of making
him a better duck.

Donald’s cinema role is the
direct opposite of the role of
Mickey Mouse. In contrast to
Mickey’s unimpeachable charac-
ter and sunny smile, Donald’s
most characteristic trait is his
pugnacity. His favorite line is
“Wanna fight?”” His stinging
repartee, ‘“Wah, wah, wah,
wah,” is delivered in perhaps
the nastiest manner of which
any stage or screen actor is cap-
able. Friday the Thirteenth—
any old Friday the Thirteenth
—is his birthday. Prophetical-
ly, he made his first appearance
in Silly Symphony Number
T hirteen, where for the first
time plot exigencies left him a
defeated but not despairing
duck. Asked by the Wise Lit-
tle Hen to help her plant corn,
Donald developed colic. Subse-
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quently, when the Wise Little
Hen was enjoying her corn muf-
fins, she informed Donald,
“You were too sick to work, so
you must be too sick to eat.”

Successful in this small role,
Donald was called to appear
with Mickey, the virtuoso of
the cartoon world, whose popu-
larity must not be damaged by
a poor supporting cast.

Now Donald is regarded sec-
ond in popularity to Mickey
himself. Despite his bad dispo-
sition, he has a definite commer-
cial appeal. He appears on bal-
loons, sweatshirts, pencil sharp-
eners, penknives, flashlights,
greeting cards, and lamp shades.
He is manufactured in every-
thing from hard rubber to plat-
inum, and in all sizes. You
may even purchase Donald
Duck in diamonds and plati-
num for anything from $10 to
$150.

But with all his popularity,
Donald is after all only a run-
ner-up. You cannot even find
out his salary; it is incorporated
under the name of the more fa-
mous Mickey. Mickey winds up
his pictures with Minnie safe at
his side, receiving plaudits for
his heroism and cleverness;
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Donald, when the curtain goes haps the ultimate inferiority of
down, is usually peering, pathet- his position accounts for Don-
ically cross-eyed, from under 3ld’s unfortunate manners.—
some large, solid object. Per- Digest and Review.

(gasy ()/Vorﬂers

MosST men are proud to be called hard workers. They like to brag
about the tension, strain, and worry of their duties. ‘Working hard is
a religion with them. Modern psychology, however, points out that
it is more important to be an easy worker than to be a hard worker.
Instead of working at high tension, the easy worker relaxes. He has
trained himself to be calm and poised. He knows how to let go, and
rest mind and body. He keeps fresh and vigorous. And most impor-
tant of all, he gets more done than the hard worker!

Walter Pitkin’s little book, Take It Easy, discusses the art of easy
working, and relaxation: “Today we begin to see that work and rest
are not opposed quite so crassly as men once thought. We see that,
while we shall never be rid of work, we may slough off its drudgery
and overstrain. He works best who uses the least energy, and yet ac-
complishes what he sets out to do. He works best who works laxly.
He works best who works at what he likes. He works best who is the
master of his job and not its slave.”

Here are a few of Pitkin’s tips for relaxing: Imitating a restful
person; lying down with lights out, listening to the radio; finding peace
by glancing upward into the night sky; going regularly to motion pic-
tures; simplifying our work and activities; letting go in the odd mo-
ments of unavoidable delay; concentrating on today, and not worrying
about the tomorrows.

Most leaders, Pitkin finds, are easy workers. In the midst of the
whirl of things they remain unhurried, and calm. Yet they are pre-
pared-to strike hard and fast when the need arises.

Learning to be an easy worker is not easy. But the mastery of
this art is the salvation of the business man.—The Friendly Adventurer.
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