THE REPUBLIC

Protecting the
Flllpmo consumers

Detect the defects in the products you buy.
by Juanita G. Trinidad

There is today a growing awareness of, and concern
for, the plight of the Filipino consumer. In government,
there isin the Bureau ol' Domestic Trade (BDT) a Con-

siums designed to inform consumers all over tne
Philippines of their rights and of existing consumer
protection laws and to train them to be perceptive

and discriminating enough to detect the defects in the
p:oduc(s they buy. “After all,” said Castillejos, “the ben

sumer Pr jon Divi harged with the responsibil-

is the best p ted consumer.”

ity of protecting the rights of consumers.

The BDT, says Director Epifanio Castillejos,
vigorously pursues a program of consumer education.
“The only way consumers can get fair value for their
money is to develop an expertise—to discem what is
worth buying and what is not. The consumer must
be made aware of the national standards set for the
products he buys or the services he pays for,”

Mass production, says Bienvenida Jaramillo-
Miran, special assistant on consumer matters in the
Bureau of Commerce, gave rise to the need for con-
sumer education. “Wlth the tremendous spur to pro-
duction given by newi

er welfare arose. And as the nu...uer,
vanety and complexity of consumer goods and services
rapidly multiplied, intelligent buying became a more
difficult process, especially with the advent of high-
pressure advertising.”

All this plus a proliferation of shoddy goods on
the maket gave rise to the consumer movement and
a growing awareness that only concerted action with
other consumers could provide protection.

Educating the consuming public has become a
major concem of the BDT. Last year it held 28 sympo-

The BDT is responzible l'or enforcing fair trade
laws. Only recently, Castillejos recalled, the BDT ex-
posed several corporations using the so-called “pre-
need purchase plan,” a device that has victimized
many unsuspecting and gullible people.

Under the scheme, a corporation offers an ap-
pliance or similar product for which the buyer is asked
to put down 10 to 50 pesos a weok for, say, three to
five years, after which he would come into possession
of the amcle The corporation or seller also promises

holarship and a refund of

payments after llnee years if the buyer changes his
mind. As it usually happens, however, after receiving

ent f¢ g to thm years, the co. vanith-
Wl aving the buyer empty , with
several hundred hard-eamed pesos irretrievably lost.
The BDT has created un inter-agency committee pre-
cisely to handle frauds of this sort and to p

ic ,a

around 4,000 retail trade commodities; these data are
compiled, mnalyzed and disseminated in daily and
weekly price reports for the guidance of the public and
policy makers.

Formalizing protection in a Consumer Code
The BDT, in conjunction with other related entities,
has drafted a proposed Consumer Code of the Philip-
pines which, after a nstionwide public hearing, was
submitted to President Marcos for final approval. The
proposed Code provides for the establishment of 3
ConmmerAﬂ'mCmnmdﬂomdsohlymthe
and the p ion of Hopefully,

the Code, once lp])ruved,uyl Castillejos, would
make the Philippines the first country in the worid to
adopt such an instrument of consumer protection.
The Code and its bylaws would protect consum-
mmnnhamdsmhedthmdumymdm

ptive or unfair practices, provide a mechanism for
redress, promote consumer educstion and informa-
tion, and age the invol of consumers in

the formulation ol' policies affecting them.

The private sector is an active partner of govern-
ment in combatting unfair trade practices. One of
the most militant proponents of consumerism in the
country todsy is the Kilusen ng Maminili ng Pilipi-
nas, Inc. (Kupt), which was organized in 1971. Its offi-
cial organ, Ang Mamimili, features informative articles
particularly useful to housewives snd consumers. Each
issue carvies at least one test report on a prime com-
modltyotmodm:t 'I'hemnluofnm s tests, usually

d in g or private k rics, are
mrpnmgmdoﬁenpmptpewbmhhllm;
hard, questioning look at certain products they had
generally taken for granted.

Among the many products so far tested and re-
ported about in Ang Mamimili ave canned milk, comed
beef, carbon paper, pencils, nylon stockings and
dressed chickea. The tests, incidentally, are often the
result of complaints submitted to the sxsociation
by consumers who had become unhappy or disillusion-
ed about certain products they had been buying. The
BDT takes appropriate action on these complaints,
once the facts have been ascertained.

Another private consumers group is the Con-
sumers Union of the Philippines, which concentrates
more on consumer protection than on consumer
education. With the help of the govemment's Per-
fdrmance Audit Action Group, which includes almost
all law-enforcing agencies as members, the CUP avails
of its own facilities in the prosecution of erring manu-
fa and tnad

the offenders.

The Price Stabilization Council, another agency
harged with the task of protecting the rights of con-
sumens, is responsible for the effective implementation
of the Price Cortrol (now Stabilization) Law. The
BDT often is asked to cooperate in this matter by
monitoring current market prices. Indoed, as part of
its regular routine, the BDT lists daily the prices of

The CUP iz also one of 15 agencies selected by
the Department of Education and Culture to handle
the Youth Civic Action Program (YCAP) for high school
and college students. These students are utilized in
conducting market surveys of prices, in research and in
maneing stations that monitor consumer complaints.
These stations are found m strategic places in super-
markets, schools, chirches and government offices.

Bienvenida Jaramilio-Miran, special assistant on con-

sumer matters, B of C lists the follow-
ing as among the important laws that have been enacted
to p Filipino

O The Food and Drug Act. thlbm the unpmmon
manufacture and sale of adul or

foods or drugs. Impl ing agency: B of
Standards.

O RA. No. 166. Discourages the unlawful use or un-
fair competition in the use of duly registered trade-
matks and trade names as a protection against fake
products. Implementing agency: Philippine Patent
Office.

0O RA. No. 623. Regulates the use of duly stamped
or marked bottles, boxes, cases, kegs, barrels and
other containers registered with the Philippine Patent
Office to avoid p tation of prod Im-
plementing agency : Philippine Patent Office.

O The Tariff and Customs Code (Sec. 303 of Admin-
istrative provisions). Requires all articles of foreign
origin (or their containers) imported into the Philip-
pines be marked legibly, indelibly and permanently
to indicate the country of origin to ensure that only
legitimate products are imported and sold in the
ic market. Impl ing agency: Bi of
Customs.

O Sections 298 and 299 of the National Intemal Rev-
enve Code. Makes unlawful the possession or use of
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all articles of merchandise displayed on store

Laws protecting consumers

The common enemies of the law: fraudulence, mislabeling, and misbranding.

agency: B of Cs

to facilitate trading and enable the consumer to know

D R.A. No. 3596. Makes paints and paint materials

the actual prices of the goods on sale. Implementing | subject to inspection for the same reasons. Implementing

ighing hi linear and similar instru- | agency: Bureau of Commerce. agency: Bureau of Commerce.
ments tlut are not sealed by the Bumau of Internal D R.A. No. 3595. Makel imported or locally manu- | O R.A. No. 3740, as amended. Punishes faudulent
Re . r ing agency: of L 1} d galvani uun moﬁng, hnbod wire and advertising, mislabeling or misbranding of any p
Rcvenue. nails subject to insp tod hether they | stocks, bonds and the like. Implementing agency:

O R.A. No. 71, Requires price tags to be placed on

conform to labelling requi ts. Implementi
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Bureau of Commerce.
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