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Consuls in Manila: IV—Miguel Espinos y Bosch

liy Betty Simpsox

Migi iii. Espinos y Bosch
Spanisb Consul General

Spain’s role in the Philippines has been so all-
pervading through the centuries of Spanish
regime, you might think the Spanish Republic
bcmoanedthe loss of the imperial islands.  Not so.

“No regrets,” says Consul General Espinos.
“Spain sees with enthusiasm the spread of
democracy in this country. She is happy to
behold the rise of nations that were born under
her wings.”

Royal Spain did indeed further, even ifnegative-
ly, the republicanism of the world, with her
far-flung banner. From the ashes of colonial
emprise sprang the South American nations and
Mexico—and among island autonomies today,
Cuba, Santo Domingo, Filipinas. Spain today
leads the vision of the world of peace, through
her distinguished and unique Salvador de Ma-
dariaga. He, ambassador to the United States
at the same time Sciior Espinos was consul at
New York City, is a prime factor in League of
Nations deliberations. Though success may
not yet have esme to his efforts, still such ame-
lioration as could be gained against, terrific
obstacles pays tribute to Madariaga's career.
This Spanish gentleman and scholar tried his
best to avoid war: Paraguay vs. Bolivia, Colum-
bia vs. Peru, Italy'vs. Abyssinia.

The English-speaking world has long read the
poems of Wordsworth, and venerated the poet
highly. In college days a bookworm with
definite literary tastes, the writer rebelled at
idolizing Wordsworth, claiming that England's
others were being slighted. l.o! her delight in
finding that a splendid scholar shared those
entirely personal views: none other than Sal-
vador de Madariaga, writer of note, lecturer,
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and now Spanish delegate to the League of
Nations. (Though it is whispered he started
a small war by his stand on Wordsworth.)

When Madariaga and Manila’s Espinfis were
diplomats together in America, the Spanish
population was large, larger than that of the
Philippines. After six months in America's
first city, Consul Espinos was transferred to
Cuba, then in need of the most skilled diplomacy.
After two years' there (together with previous
residence of many years in connection with the
embassy), he was appointed Consul General to
the Philippines where he has graciously fulfilled
his position for three years. In May he takes
customary leave, but hopes to return.

He will find in Spain an interesting scene.
The statesman Azana triumphed in the recent
elections. A modern program of progressive
legislation is forecast, interpreting Spanish
liberalism as promised in the republican con-
stitution.

The Consul rejoins his family in Barcelona.
There he was born, and at 23 threw in his lot
with diplomacy. The family home is there.
The eldest son remained in Barcelona to follow
his own scientific profession—chemistry. A
graduate of Barcelona’s Institute) Quimico, the
brilliant lad is now taking advanced work under
the famed Nobel prize-winner Dr. Sabatier,
University of Toulouse, Prance. Of the four
children, Antonio and Conchita were in the
Philippines during the Consul's stay. In fact,
Senora Espinos is Manila-born, her birthplace
having been the present Vicente Madrigal home,
and she the beautiful Conchita Perez.

Having returned recently from the Philippines
to Spain with Antonio and Conchita, Senora
Espinos writes to the Consul that Antonio
celebrated his Kith birthday with a gain in
weight of 16 kilos. And 13-year Conchita, to
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the contrary, lost weight. But both those
happenings were exactly what their parents
planned and hoped from the joyous return to
Barcelona.

The Spanish community—industrialists, plan-
ters, financiers, religious orders, so numerous
that by beginning with the mention of one it
would be needful to sum up the entire Philip-
The

pines—keeps a close tie with home.
imports of Manila from Spain, in adi
strictly commercial articles, reveal this. Per-
fumes and powders for the ladies, Spanish wines
for the men, pimientos and azafran to spice the
true homeland dishes for the delight of the
children. Surely arroz nilenciana is not the
least of Spain's cultural contributions to the
islands, always remembering Plato’s definition
of cookery as a branch of architecture and there-
fore one of the fine arts.

Spanish culinary art attracts many a European
visitor to the Catalan provinces. Alimentary
tourists, they are sometimes called, and in-
expensively they wine and dine in Spain. No
less in the Philippines are the delcctables of
Spain to be found.

Such imports add a bit to the islands' trade
with Spain, totaling 1*497,593. in 1935. Exports
to Spain were 11 times as great, 15,449,000,
the same year. Under the present Spanish
government, a steamship line to the Philippines
will no doubt be instituted. Thus trade as well
as travel will increase. And travel to Spain will
always intrigue Americans. Franklin, the to-
reador from Brooklyn, was well-liked by Span-
iards. American envoys to Spain have often
founded enduring friendships there. Devotees
of literature, music and painting stay long in
Spain for her Cervantes, Greco and Velasquez.

And visitors from the Philippines will dis-
cover in Barcelona, at least during the time of
the Consul's leave, the charming Espin6s y
Bosch family as well. Many are the friends who
will visit them there, just as all distinguished
Spanish visitors were feted by them here.

“Coming to Barcelona?” asks the hospitable
Miguel Espinosy Bosch. “0. K.”
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How Much |
Does Advertising
Cost?

House to ‘house salesmen and a few
stores handling merchandise of the cheap-
est quality will tell you, I can sell this
item 25 per cent cheaper because my firm
doesn't advertise.”

As a customer cvery day in your tife,
vou arc enticled to know just ““how much™
advertising actually costs.

Automobiles arc extensively advertised,
But only 3-1.2 per ceat of the selling
price of a car gocs for advertising.  With-
out it you would payv much more for a
car not so good. Coffee, canned goods,
soft drinks, ctc., have large advertising
budgets.  Yer only 5-1,2 per cent of the
selling cost, or 1 centavo on a 20-centavo
can, is uscd for promotional advercising.
The average reeail store spends trom 16
to 4%, on advertising. That costs you
1 centavo to 4 ceatavos on cach peso
purchase for good quality merchandise.

IT IS WORTH THIS MUCH FOR THE
KNOWLEDGE THAT ADVERTISING
GIVES YOU. AND THE LOW PRICES
YOU PAY ARE DEPENDENT ON VOL-
UME PRODUCTION THAT IS ENTIRE-
LY DEPENDENT ON ADVERTISING.

Newspaper Advertising
Pays Dividends
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